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Key Takeaways

• The current reality for many consumers highlights the 
need for increased financial capability

• Different audiences have different financial capability 
needs

• Hands on Banking® is a highly flexible financial capability 
program that can be integrated into existing programs

• Opportunities exist in your state to advance financial 
capability



Agenda

• The Current Reality for Consumers
• What is Hands on Banking
• How is Hands on Banking Used
• Opportunities for States



Understanding the need for financial 
capability

Complex financial marketplace

Substantial costs associated with reaching many significant 
life goals 

Consumers are increasingly responsible for saving for and 
managing funds for retirement

Not having the skills to make sound financial decisions can 
have severe consequences for individuals’ abilities to reach 
their life goals

Consumer Financial Protection Bureau (2016)



• $36 billion in annual losses 
result from elder financial 
abuse5

• 165MM SSNs exposed in 
breaches in 20157

• 3MM+ consumer complaints 
filed with FTC in 20158

• 46% could not cover a $400 
emergency1

• 31% of non-retired adults have 
no retirement savings or 
pension1

• 19% spend in excess of 
income2

• 48% living paycheck to 
paycheck3

• 60% do not have a budget4

The current reality for many consumers

Spending and Saving 
Challenges
• Consumers are not prepared 

for financial shocks/ 
emergencies

Day to Day Expenses 
and Debt Challenges
• Debt presents obstacles for 

reaching financial goals

Increasing Levels of 
Financial Exploitation
• Informed consumers can 

protect against fraud and theft

• 26% used non-bank borrowing2

• 35% carry credit card debt month to month4

• 26% have past due medical bills2

• 84% of prospective borrowers concerned 
about paying back student loans6

Sources: 1Federal Reserve System (2016); 2FINRA (2016); 3NEFE 
(2016); 4NFCC/Harris Poll (2016); 5True Link Report on Elder Financial 
Abuse (2015); 6College Savings Foundation (2015); 7ITRC (2016): 8FTC



Financial capability needs vary by audience

Children
Elementary through High School 
(3-18 years old)

Young Adults
Ages 19-29 with postsecondary 
or work experience

Economically Vulnerable 
Consumers
Limited income, People with 
disabilities, New immigrants, Foster 
care, Former inmates

Military Personnel
Most challenging experiences 
often related to deployment

Working Adults
Ages 30-70 that manage/handle 
financial responsibilities

Investors
Limited and weak grasp of 
elementary financial concepts



What if…

Children learned personal 
finance concepts in school

People with disabilities 
understood the 

opportunities ABLE 
accounts offer

Social service recipients 
gained relevant financial 

knowledge while receiving 
services

Summer youth workforce 
programs included 

banking basics concepts

College scholarship 
recipients learned 
budgeting skills

Parents learned about 
saving for college when 
opening 529 accounts

First time homebuyers 
received homeownership 

education with down 
payment assistance

State employees received 
investing for retirement 

training when enrolling in 
defined contribution plan



Could we build a better reality for consumers?

Improved

• Savings
• Ability to withstand an 

emergency or financial 
shock

• Credit scores
• Budgeting
• Use of beneficial 

financial products

Reduced

• Debt
• Student loan defaults
• Foreclosures
• Living paycheck to 

paycheck
• Fraud 
• Use of costly alternative 

financial services

Hands on Banking® can help!
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What is Hands on Banking®



A comprehensive suite of financial education articles, courses 
and tools designed for self-paced or group learning

Hands On Banking

 Award winning, free financial education

 Available in English and Spanish

 No commercial content, no product ties

 Widely used in schools and by non-profits for 
nearly 15 years

 Extensive age-specific (children through senior 
adults) and custom audience (entrepreneurs, 
military) curriculum

 Flexible Web-based and traditional instruction 
delivery channels

https://handsonbanking.org https://elfuturoentusmanos.org

https://handsonbanking.org/
http://www.elfuturoentusmanos.org/


Audiences we serve

Individuals

Educators

Non-profits

Government 
entities

Workplaces

WF Team 
members



Handsonbanking.org

Articles section provides 
information on popular topics
Courses section provides full 
curriculum by age group or 
segment

Featured content section 
highlights new resources

Community education  
section shares resources for 
workplaces and non-profits  
to get started



Elfuturoentusmanos.org



Student 
curriculum 
aligned to 

Common Core







Downloadable Instructor Guides



Courses provide practical guidance…



…and tools



Helping parents compare college savings 
programs



And young 
adults make 

a strong 
start in their 

financial 
lives



Hands on Banking articles help navigate 
life’s challenges and celebrations



Specialized topics address military and 
entrepreneur needs and opportunities
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How Hands on Banking® is used 



• Toolkit provides overview 
of why integrating 
financial education is 
important and provides 6 
steps on how to integrate 
financial education

• An estimated 23,000 
people served to date

• ABLE Supplement Guide 
coming in 2017

Integrating Financial Education into American Job Centers



Four Step Program

• Stress Test: MyMoneyCheckUp® at 
www.SharpenToday.org

• Financial Review: 1-on-1 session 
with a NFCC Certified Financial 
Professional

• Targeted Education: Hands on 
Banking for Military Workshops and 
online financial program 

• eCoaching: Ongoing coaching with 
automated email and text reminders

Program Impact

• 65,000+ people helped since launch 
in 2013

• 67% say the program helped them 
better manage their money*

• 68% say it helped them set financial 
goals*

• 70% improved their overall financial 
confidence*

• 73% are paying their debt more 
consistently*

• Average total debt decreased by 
$17,000 over 18 months*

• Credit scores improved from 586 to 
601 over 18 months*

Providing Financial Education and Counseling to Military, Veterans and Families

*Study conducted by The Ohio State University 



Boys and Girls Clubs of Colorado
Developing the financial capability of youth

Opportunity: Site leaders to deliver 10 
financial literacy sessions to children, 
ages 5-19

Approach: Provide 10 Hands on 
Banking lesson plans per age group; 
Hands on Banking team trains the site 
leaders to deliver sessions and 
measure impact

Reach: 55 sites, 1500+ children and 
their families

Measurement: Knowledge, attitudes, 
behaviors over long-term relationship 
with children



Developed a series of six Hands on Banking 
webinars on starting, managing and 
growing a business

Hands on Banking provided train the 
trainer workshops and subject matter 
expertise

Wells Fargo team members volunteered to 
deliver and participate in the webinars

Providing Entrepreneurship financial education to future business owners



Developing the financial capability of youth through Twitter
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Opportunities for States



Building better communities
Opportunities to Work Together to Increase Financial Capability and 
Increase Participation

State Treasurers

State employee retirement planning 
education

State administered 529 College Savings 
Plans

State sponsored college scholarships and 
grants

State sponsored homebuyer programs

State administered ABLE accounts

Hands On 
Banking

1

2

3

4

5



Building more capable college students
Example: Creating a custom program to support students

State sponsored college 
scholarships and grants

Young Adult Curriculum
 Leverage the “School and $” 

content to help young people manage 
finances responsibly

 Flexible Delivery – Instructor-led or 
Self-paced online learning

 Multiple Integration Points – Part of 
the application process or educational 
support for grantees

 Low Touch or High Touch 
 Twitter Chats

 Guest speakers

 Family seminar events

 “First Generation” movie screening

 Incentives to drive participation

Custom Hands On Banking Program for 
Your State



Building a better life for people with disabilities
Example: Creating a custom program to support ABLE account adoption

State administered ABLE 
accounts

ABLE Supplement Guide  Leverage the ABLE Supplement 
Guide to help people with disabilities 
understand the opportunity

 Multiple Integration Points – Part 
of broader financial education 
program or stand-alone

 Low Touch or High Touch 
 Link to handsonbanking.org 

ABLE content from your state 
program site 

 Market resource availability to 
financial educators

 Host webinars and seminar 
events

 Incentives to drive participation

Custom Hands On Banking Program for 
Your State



Summary

• The current reality for many consumers highlights the 
need for increased financial capability

• Different audiences have different financial capability 
needs

• Hands on Banking® is a highly flexible financial capability 
program that can be integrated into existing programs

• Opportunities exist in your state to advance financial 
capability

• Contact us to get started!



Thank you
For additional information visit:

https://handsonbanking.org
https://elfuturoentusmanos.org

or email us at hobinfo@wellsfargo.com
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