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Analytics, LLC
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• Illinois State Treasurer Michael Frerichs 
Sworn In - 2015

• Learned life insurance companies were getting 
over on grieving families

• Launched Public Policy/Media Campaign
• Communications team worked w/ legislative 

affairs, legal and UP division 

• Small, But Mighty Communications Shop 
• Communications Director, Press Secretary, 

Digital Director 
• Print Shop, Press Assistant, Graphic Designer
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• How we successfully got two 
bills signed into law. 

• How we raised public awareness 
with no budget

• How we beat the powerful life 
insurance lobby

003



#NAUPA18

• HB 4633 – Unclaimed Life 
Insurance Benefits Act

• Require insurance companies to 
compare their life insurance/annuity 
policy accounts against the Social 
Security Death Master File on an annual 
basis

• Make good faith efforts to locate and pay 
beneficiaries

• HB 302 – Life Insurance Reform 
Act

• Requires insurers to evaluate policies in 
force since 1996, including those 
currently in lapsed or terminated status

004



#NAUPA18

FEBRUARY 2016NOVEMBER 2015 MAY 2016 JUNE – JULY 2016 AUGUST 2016 AUGUST 2016

HB 4633 
Introduced 

HB 4633 
Passes Both 
Chambers

Began 
Statewide
Hearings 

Kemper 
Corporation 
Sues 

Called on 
Governor to 
Sign HB4633

HB 4633 
Signed Into 
Law

HB4633 – UNCLAIMED LIFE 
INSURANCE BENEFITS ACT
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JANUARY 2017 APRIL 2017 MAY 2017 AUGUST 2017 OCTOBER 2017 FEBRUARY 2018

HB 302 
Introduced 

CBS Airs
Investigation On 
Life Insurance 
Beneficiaries Not
Getting Paid

House & 
Senate 
Override 
Amendatory 
Veto

HB 302 
Passes Both
Chambers

Governor
Issues 
Amendatory
Veto

Kemper 
Drops 
Lawsuit

HB302 – LIFE INSURANCE 
REFORM ACT
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• Press Releases

• Press Conferences

• Media Availabilities

• Editorial Boards

• Interviews

• Social Media

LIFE INSURANCE MEDIA PLAN
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• Bipartisan group of elected 
officials, AARP, NAACP, and 
Citizen Action Illinois, to:

• Educate the public & raise 
awareness

• Listen to public testimony
• Identify steps to fix the problem

CREATED TASK FORCE ON 
UNCLAIMED PROPERTY
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• Held statewide public hearings
• Targeted events in every Illinois 

media market

1. Send media advisories to invite area 
media & encourage public 
attendance

2. Did not send out statewide release
3. Pitched personal stories uniquely 

tailored to each area

009



#NAUPA18

• Research Team:
• Lee LoBue, Unclaimed Property 

Division 
• Benno Schmidt, Verus Analytics, 

LLC

• How did we find beneficiaries?
• Reviewed our own records to find 

out who had benefited from life 
insurance audits

• Follow-Up
• Phone calls
• House visits (Benno)

BENEFICIARY PROFILES
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• Illinois Unclaimed Property Files 
• Produced to raise awareness about importance of checking. 
• Informing citizens that because of life insurance audits and 

exams, they should check often.  
• Great Characters  -- Remarkable Stories. 
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INITIAL ILLINOIS UP FILES SEGMENT

012



#NAUPA18

TULIP HEARINGS ACROSS STATE 
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TULIP HEARINGS ACROSS STATE 
1) Already had relationship with many beneficiaries.
2) Appeared on their own time and dime.
3) One-stop-shopping for reporters, many of whom are one-man-bands.
4) Front page articles across Illinois. Local News Lead Stories.
5) Many repeats.
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Tulip Hearing Moments 
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Pastor Mark Henton

 Media Savvy.
 Incredible Presence. 
 Media loved him in Chicago. 
 Large claim. 
 Hired minority firms for church.
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Pastor Mark Henton Moments 
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Lynn Soto 

 Smart.
 Educated – Lawyer – Articulate.
 Huge Claim— Over $100k.
 Willing to share with Media.
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Lynn Soto Moments 
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Results: 
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Results: 
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• HB4633 Media Outreach:
• 554 Media Hits (articles, TV

news stories, etc.)
• 301.4 million people reached

nationally
• $2.8 million in earned media

BY THE NUMBERS
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• Concerted effort via
Treasurer’s Facebook,
Twitter & Instagram account
to keep public informed, connected
with beneficiary stories, and
possessed to act

• Coordination with elected officials
and task force to share, like, retweet

• Videos get the most likes and
engagements – be sure to caption!

SOCIAL MEDIA 
PRESENCE
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• Two New Consumer Friendly 
Laws in Illinois

• Raised Public Awareness

• Millions in Life Insurance 
Money Returned to Victims 
and their Families

• Beat the Powerful Life 
Insurance Industry

CAMPAIGN RESULTS
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Treasurer’s Favorite Quote: 

“I’ve never met a man or woman 
who purchased life insurance 
with the expectation that the 
death benefits would stay with 
the insurance company rather 
than their family.”
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Paris Ervin Benno Schmidt III

Pervin@illinoistreasurer.gov Bschmidt@verusfinancial.com
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